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Era of Doujinshi as seen from Comic Market 
Joshua C. Anol 


1. The Early Years (Comic Market Presentation Committee 27) 

a. Shoujo themes, Year 24 Creators dominated the scene 

b. Space Cruiser Yamato and Gundam Doujinshi 

c. Mostly still “original works” 

2. 1st Harumi Era (28) 

a. Lolicon Boom 

b. Rumiko Takahashi boom for men-oriented doujinshi 

c. Captain Tsubasa boom for women-oriented doujinshi 

d. Start of the trend of doujinshi being mostly derivative works of existing 
manga 

3. TRC, 2nd Harumi and Makuhari Era (29) 

a. Saint Seiya and Samurai Troopers doujinshi boom for women-oriented 
doujinshi 

b. Bishoujo-themed boom for men-oriented doujinshi, no particular work 
standing out 

4. 3rd Harumi Era (30) 

a. Yu Yu Hakusho, Slam Dunk and Gundam Wing boom for women-oriented 


doujinshi 



b. Erotic fiction for men-oriented doujinshi for works like Evangelion and 


Tokimeki Memorial booms 

c. Sailor Moon boom for both men and women-oriented doujinshi 

5. 1st Ariake Era (31) 

a. Galgames or visual novels for men take center stage 

b. Doujinshi for women lose attention 

6. 2nd Ariake Era (32) 

a. Shonen jump-based doujinshi ( Hitman Reborn, NAruto, One Piece, 
Prince of Tennis, etc.) take center stage for women-oriented doujinshi 

b. “Moe”-themed boom for men-oriented doujinshi (e.g. Lyrical Nanoha, 
The Melancholy of Haruhi Suzumiya, etc.) 

7. 3rd Ariake Era (33) 

a. Hitman Reborn and Hetalia doujinshi proved very popular early in this 
time period for women-oriented doujinshi, while slowly being supplanted 
by “manga of the year” doujinshi like Uta no Prince Sama (2011), Kuroko 
no Basuke (2012), and Attack on Titan (2013-2014) 

b. Touhou Project and Kantai Collection doujinshi proved explosively 
popular for men-oriented doujinshi, while light novels for the vocaloid 


character Hatsune Miku also become hits. 
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